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LEGAL THEORY  
AND THE MEDIA OF LAW
Thomas Vesting, Goethe-Universität, Frankfurt, 
Germany

‘What significance does media (e.g. the form and materiality  
of expression) have for law and legal thought? Covering a hugely 
impressive historical range – from oral traditions, through the invention 
of writing and print, to today’s computer networks – this new book  
from Thomas Vesting offers the best guide currently available to 
 that question. Putting in dialogue media theory and legal theory,  
Vesting does not shy away from the most difficult issues at the 
intersection of these two fields. The book will be of interest to  
everyone from book historians to theorists of contemporary mass 
media. An impressive achievement.’

– Maksymilian Del Mar, Queen Mary University of London, UK 

As many disciplines in the humanities have experienced a focus on culture’s impact in recent decades, 
questions surrounding the significance of media such as writing, print, and computer networks have 
become increasingly relevant. This book seeks to demonstrate that a media and cultural theory 
perspective can also be highly productive for legal theory.

Thomas Vesting approaches law as an artificial and constructive element within culture and emphasizes 
the many possibilities that varied forms of media have opened to law, from oral history through 
to scripture, print and modern day digital networks. While providing historical examples for these 
theoretical assumptions, the connections between media and law are reconstructed in a practical way 
and with an eye toward the future. The book closes with an analysis of our present age as a network 
culture and discusses how this metaphorical framework can be of use in thinking about issues such as 
constitutionalism, human rights, the state, democracy and education.

Legal Theory and the Media of Law will be of great interest to legal, cultural and media theorists as well 
as academics of politics, sociology and philosophy. 
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